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Summary of experience	November 2025
Tammy Black is a Senior Associate at Booz Allen Hamilton with over 20 years of experience in design, creative direction, project management, and strategic communications. She specializes in delivering innovative solutions for government and commercial clients, excelling in the end-to-end management of complex projects. Tammy leads cross-functional teams, ensuring projects stay on scope, on time, and within budget to drive successful outcomes, and is a senior leader within the firm’s 100+ person Digital Experience team of designers, UX strategists, analysts, writers, and multimedia artists.
A skilled communicator and strategic thinker, she builds strong stakeholder relationships, provides clear and concise project updates, and proactively identifies and mitigates risks. Her analytical expertise and problem-solving abilities enable her to navigate challenges and propel programs forward. Committed to continuous improvement, Tammy stays at the forefront of industry advancements and creative design trends, ensuring her work remains innovative and impactful.
Education
Master of Fine Arts, Virginia Commonwealth University, Visual Communications & Design, 2003
Bachelor of Fine Arts, Graphic Design, West Virginia University, 1998
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· Creative Direction
· Project Management
· Marketing/Communications Strategy
· Brand Strategy
· Visual/UI Design
· UX Strategy
· Writing/Editing
· Adobe Creative Cloud
· Figma/Sketch/Mural
· Microsoft Office Suite 
· Google Suite
· Section 508 Accessibility
EMPLOYMENT SUMMARY
Booz Allen Hamilton, Senior Associate	2007 – Present
ACS Creative, Senior Designer	2003 – 2007
DynCorp, Graphic Designer	1998 – 2001
Job History
Booz Allen Hamilton, Senior Associate	2007 – Present
· U.S. Department of Transportation (USDOT), Office of the Assistant Secretary for Research and Development, Intelligent Transportation Systems (ITS) Joint Program Office (JPO) 
June 2011-Present 
Ms. Black provides long-term visual communications, brand management, graphic design, digital outreach, strategic communications, project management, and marketing services for the ITS JPO. She works closely with ITS JPO leadership, program managers, and key stakeholders to understand and effectively communicate complex research initiatives to diverse audiences. Her deep institutional knowledge of the program and its research efforts gives her a unique ability to align communications with the ITS JPO’s mission and goals.

As the project manager for the Communication Services task order, Ms. Black leads a team of marketing, communications, and design specialists, overseeing budgets, project schedules, and monthly status reporting. She ensures technical quality assurance and quality control on all deliverables, manages cost projections, and tracks project milestones. She maintains regular engagement with clients, ensuring contract requirements are met while preparing and presenting deliverables throughout all project phases, from kickoff to execution, reporting, and closeout. An experienced communicator, she effectively conveys information through written, verbal, and visual formats and is skilled in leading and facilitating group discussions.

· U.S. General Services Administration (GSA), Federal Acquisition Service Cloud Services (FCS) 
June 2022-Present
Ms. Black serves as the Project Manager and Creative Director for the FCS communications team, overseeing communications, brand management, graphic design, digital outreach, user experience, web development, and marketing initiatives. She leads a multidisciplinary team that includes a strategic communicator, technical writer, UX specialist, graphic designer, UI designer, and web developer.

Under her leadership, the team has successfully executed brand engagement efforts, developed comprehensive communications and outreach strategies, and enhanced customer experience initiatives. Ms. Black manages project schedules, facilitates strategic brainstorming sessions, leads client meetings, and oversees Agile processes to ensure projects are delivered on time, within budget, and beyond client expectations.

In the first year alone, her team successfully migrated a website to a new development platform, conducted user research, enhanced the web experience, created a new logo and brand strategy, designed marketing materials, and launched targeted email campaigns—significantly improving FCS’s digital presence and engagement.

· Army Intelligence Digital Transformation Engineering services (AIDTES), Intelligence and Information Warfare Didrectorate (I2WD), Task #5 Digital Communications and Design
June 2021 – June 2022
Ms. Black led digital marketing and communications efforts for the Architecture, Data, and Standards (ADS) Directorate under the Army Chief Information Officer (CIO), driving innovation and modernization by reimagining enterprise architecture and creating a value-added program for the U.S. Army. As Creative Director and Team Lead, Ms. Black guided the digital marketing team in developing a holistic, omni-channel customer experience through a comprehensive digital engagement plan. This plan provided an integrated vision and strategy for the entire ADS Directorate while aligning with the overarching CIO communications strategy.
Key elements of the engagement plan included designing an internal Army portal website, establishing an external CIO-level web presence, crafting social media and executive communications, producing an animated explainer video, developing an e-newsletter, and facilitating media and industry engagements—all unified by a consistent brand strategy.
· Recreation.gov 
June 2017 – June 2021
As the Creative Director and Brand Strategist for the Recreation.gov marketing team, Ms. Black led the rebrand to enhance the customer experience while maintaining the brand’s core identity. She defined the brand platform, voice, and identity, working closely with the client and marketing team to establish comprehensive brand standards documented in the official Brand Guide. Ms. Black provided art direction to designers and brand expertise to the project team, collaborating with agency partners, product managers, developers, and fellow designers to ensure a cohesive brand experience across all touchpoints. She spearheaded the design and production of all communications and marketing materials, including e-newsletters, digital and print ads, tour tickets, promotional emails, seasonal campaigns, videos, animations, icons, illustrations, business collateral, tradeshow materials, and branded merchandise. Her leadership contributed to significant growth in brand engagement, with a 22% increase in sessions from direct, referral, and email channels, a 7% increase in e-commerce conversion rates, and a 30% increase in total transactions within the first year of the rebrand. 

Ms. Black's leadership in the Recreation.gov rebranding project garnered significant recognition, leading to her selection as a speaker at the Adobe MAX 2020 Creativity Conference. Her team's work received accolades, including Hermes Creative Awards and honors from the National Association of Government Communicators.
ACS Creative Design Agency, Senior Designer	2003 – 2007
Responsible for a mix of clients that ranged from large corporations to small, family-owned businesses. Her projects included logo designs, branding campaigns, brochures, direct mail, advertising, website design, invitations, books, posters, and trade show booths. She was involved in the design process from concept to completion—meeting with clients to help determine their needs, developing concepts and layouts, and delivering final projects.
DynCorp, Graphic Designer	1998 – 2001
Responsible for upholding the company’s brand, designing ads, brochures, posters, newsletters, annual reports, postcards, folders, and invitations. She took each job through the entire design process from start to finish.
Certifications
Project Management Professional (PMP) Certification, Active
Nielsen Norman Group, UX Certification, 2020
Northwestern | Kellogg School of Management, Brand Strategy Immersive, 2018
General Assembly, User Experience Design Immersive, 2016
ICAgile, ICAgile Certified Professional (ICP), 2015
Human Factors International, Certified Usability Analyst Certification, 2014
Northern Virginia Community College, Web Design Certification, 2013
Awards/Honors
ACT-IAC’s Growth in Leadership for Women (GLOW), 2024 Spring Cohort
Fast Company’s 2021 Innovation by Design Awards in Pandemic Response category for Recreation.gov: Finalist
Adobe Government Creative Awards Chosen Judge 2021
Speaker at Adobe Max on Branding Recreation.gov, 2020
Hermes Creative Awards, Platinum, Brand: Recreation.gov, 2020
National Association of Government Communicators Blue Pencil & Gold Screen Award, Brand:  Recreation.gov, 2020
Clearance
Top Secret, Active

image1.png
Booz | Allen | Hamilton




